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~State of New York )

County of Erie )

AFFIDAVIT OF WILLARD J. STONE

Willard J. Stone, being duly sworn, hereby deposes and says:

1. I am Vice President and General Manager of WUTV (TV),
Buffalo. I assumed this position in June 28, 1990.

2. I've lived and worked in Buffalo for three years and my
business success depends on being very familiar with the needs and
interests of the community served by my television station.
Accordingly, I think I know Buffalo pretty well.

3. Buffalo is much different than its reputation. First,
there is not as much snow as is commonly thought. 1In a more
serious vein, Buffalo is a traditional Eastern industrial city that
has been and is continuing to make a transition to a more
technologically advanced future. on the one hand, there is the
GM engine forgoing plant; on the other, there is the Roswell Park
Cancer Center medical complex. Many people still think of it in
rust-belt terms, but Buffalo is moving irrevocably forward into the
new industrial environment. Buffalo was very much of a "blue
collar" city and a considerable amount of that character remains.
But it would be incorrect to characterize Buffalo as a city which
has not recognized the need to moderni:ze.

Buffalo is a city of traditions and a people of traditions.

I have been struck by how many people have grown up and stayed here

’and how many people who have moved away come home.



At the same time, Buffalo is a very international city. Few US
cities the size of Buffalo in the northeast have bi-lingual signs.
In our case it is English/Japanese because Niagara Falls is one of
the world's most important destinations for Japanese tourists.
Buffalo is also international because of its proximity to and
interaction with Canada. Buffalo is as much a Canadian gateway to
the US as is Detroit and the city's commerce reflects that. The
new North American Free Trade Zone will have an enormous impact on
the local economy. A considerable portion of WUTV (TV)'s
advertising revenues comes from Canada.

Buffalo is somewhat of a commercial center for the region,
including agricultural commerce. Erie County, which includes
Buffalo, hosts the second largest County Fair in the State and that
Fair has a predominantly agricultural theme. Buffalo also has a
strong state university presence.

Buffalo is home to the NFL Buffalo Bills and is a sﬁorting
town. It is a large enough city to support broad and diverse
cultural interests and has a very active theater community.

4. ACT III Broadcasting, as a corporate parent, gives WUTV
(TV) and all of its stations, a great deal of autonomy. We are
expected to be successful, but success or failure is up to us. The
competition among stations in our market is intense and we
constantly search for ways to be distinctive in serving Buffalo
audiences. We have little or no concern for what goes on in

Rochester or with our sister station WUHF-TV. 1In fact, the few



times we do interact, I feel the competition is even more intense
than with the other Rochester stations, if that is possible.

5. Buffalo and Rochester are just separate markets. In my
experience, agencies and reps find a greater affinity between the
Syracuse and Buffalo markets than with Rochester. Rochester is
much more closely associated for such purposes with Albany. The
station only has a few advertising clients in Rochester and that is
somewhat of a fluke. These clients have substantial business
interests in Buffalo, but administrativelykbuy their advertising

out of the Rochester office. Otherwise, we pay little business or

L N

Willard J. Stone

programming attention to Rochester.

Sworn to before me this

l—7n4day of August 1992

JAMES J. wEISS

Notary Public-pie-y
Ou?:ilied In 'Ecng go:m\;ork

My Commission Expy,
Febuary 10, 19 _ééz

Nota Public
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State of New York )
s8.

A g

County of Monroe

AFFIDAVIT OF MS. HEATHER FARNSWORTH

Ms. Heather Farnsworth, being duly sworn, hereby deposes
and says:

1. I am Vice President and General Manager of WUHF-TV,
Rochester, NY. I assumed this position in May, 1989.

2. Having been a three (3) year resident of Rochester
and working in a business where I must be very familiar with
the needs and interests of the community served by WUHF-TV, I
have a good sense of the character and identity of Rochester.

3. Rochester 1s very typical of those medium-sized
cities whose identity derives largely from certain dominant
business and socio-economic influences. In the case of
Rochester, these influences are companies such as Eastman
Kodak, Bausch & Lomb, and Xerox. As a result, Rochester tends
to be a predominantly "white collar” community of skilled
professionals working in high-end technology businesses.
Fifty-five percent (55%) of Rochester's work force is white-
collar versus Buffalo, for example, with a fifty percent
(50%) white-collar professional workforce. 1

Certain characteristics of the area are determined by
this principal reality. Rochester 1s an "up-scale" community

of people with above average education (twenty percent of the

1 Figures cited in the affidavit are from A.C.
Nielsen DMA Test Market Profiles, 1991.



25+ population has a college degree compared to fourteen
percent for Buffalo) and household income levels (average
effective buying imcome per household for Rochester is
$38,376 vs. $32,369 for Buffalo). Rochester tends to be a
transient city of rising professionals whose career path
often requires geographic relocation. Many of those
professionals are young (only thirty-four percent of
Rochester heads of households are 50+ compared to forty
percent in Buffalo), upwardly mobile adults, with all of the
connotations that the stereotype implies.

Rochester is not an international city per se, but is
one of the country's, largest international export cities on
a per capita basis.2 Although we are a Canadian border
city, our interaction with Canada is quite limited, mostly
due to geographic considerations.

Rochester is more urban than say Buffalo. None of
Rochester's population lies in our C and D counties. Twenty-
six and two tenths percent (26.2%) of Buffalo's does. The
city is culturally sophisticated, with museums, orchestra,
theaters, limited only by the size of the city which is not
large enough to support the breadth and depth of cultural
institutions one would find in more metropolitan areas.
Rochester has a significant student population and some of
the state's finest private colleges and universities are

here.

See Harvard Business Review, July-August, 199].



4. With regard to station operations, I am given
complete freedom by our corporate parent to manage WUHF-TV in
a manner which serves the Rochester market from a unique and
independent perspective. Our parent demands results, but the
means of achieving them are under the unilateral control of
the station. We are fiercely competitive with stations in
our own market and,aét completely independently from the
Buffalo market. This is particularly true with regard to our
sister station in Buffalo. We do not confer with WUTV (TV)
regarding program, sales, and marketing, or other operational
strategies or activities. In a few cases in which we come
into operational contact with them, they are treated strictly
as a competitor and not a colleague. We do not sell to
advertisers in the Buffalo market, and we do not program per
se for that market. In my and the station's frame of
reference, Buffalo is a completely separate and distinct

market.

Sworn to before me this

~Yv~
\\ ” day of Augppt 1992 KATHLEEN HOY
Notary Public in the State of New Yerk
Guﬁﬁﬁnbinﬂh&lhl!ga

Notary Public
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State of Atlanta )
SS.

County of Fulton )

AFFIDAVIT OF RONALD C. INMAN

Ronald C. Inman, being duly sworn, hereby deposes and says:

1. I am Senior Vice President of ACT III Broadcasting, Inc. I assumed
this position in May 1989.

2. I personally supervised the preparation of certain financial data which
is recited in this affidavit.

3. For the 1991 Fiscal Year, forty-four percent (44%) of WUHF-TV’s,
Rochester, advertising revenues were derived from local sales as opposed to national or
regional sales made through sales representation firms; for the same financial period,
seventeen percent (17%) of WUTV (TV)’s, Buffalo, revenues were local. The remaining
fifty-six percent (56%) of WUHF-TV’s advertising revenues were derived from US
national or regional sales made through US sales representation firms. Of the
remaining eighty-three percent (83%) of WUTV (TV)’s advertising revenues, fifty-five
percent (55%) were derived from sales made through Canadian sales representation firms
and twenty-eight percent (28%) from national and regional sales made through US

representation firms.



4. For the financial period identified above, one hundred percent (100%)
of WUHF-TV’s local revenues were derived from businesses located within, i.e., with
business addresses within, the station’s ADI; fifty-nine percent (59%) of WUTV (TV)’s
local revenues were derived from businesses located wit}lin the station’s ADI or Grade
A contour. The remaining forty-one percent (41%) of revenues treated as "local" are
derived from sponsored programming placed by business headquarters outside the

Buffalo-Rochester areas.

5. For the financial period identified above, none of WUHF-TV’s local
revenues were derived from businesses located in the area between the station’s Grade
A and Grade B contours; one percent (1%) of WUTV (TV)’s local revenues was derived
from businesses located between the station’s Grade A and Grade B.

6. For the financial period identified above, none of WUHF-TV’s local
revenues were derived from businesses located in WUTV (TV)’s Grade A or Grade B
contours; one percent (1%) of WUTV (TV)’s local revenues was derived from business
located in WUHF-TV’s Grade A or Grade B contour. |

7. I have had considerable experience with national television sales
involving station representatives. The sale of national advertising time for local television
markets is heavily dependent on circulation and ratings. Most national advertising media

buys are made on the basis of mathematical calculations to determine how much it costs




the advertiser to reach a certain number of viewers. The most common measure is "cost
per thousand", i.e., the cost to reach one thousand television viewers.

Subjective factors, such as geographic importance to a particular advertising
campaign, special station performance or promotion or particular programming sometimes
play a role in national advertising decisions in local markets, but these factors are clearly
subordinate to the calculations desqribed above.

In determining the calculus of media buying at the national level for local
markets, the ADI is of paramount importance, since the ADI represents the
overwhelming numerical core of a station’s audience and the audience wherein its signal
is "dominant". The Grade A is of some significance for a similar reason, but the Grade
B coverage area is largely insignificant for these purposes. In reality, the ADI controls
buying and the service contours are not particularly relevant.

At a local sales level, the buying equation may be quite different, much
more susceptible to subjective factors and station marketing initiatives.

8. I am personally familiar with the compensation arrangements made
between WUHF-TV, WUTV (TV) and the Fox Television Network. In financial terms,

compensation revenues are based on a formula which compares the audience ratings



delivered by each station against the national ratings average for the Fox Network.
9. I have been involved in television program syndication negotiations.
As a general rule, program prices are determined by market size, ratings potential, and

advertising potential, all of which are, in turn, a function a station’s household circulation

potential.
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Ronald C. Inman

Sworn to before me this

) _B’fﬁay of August 1992

Notary Public, Futton County, Georgla -
My Commission Expires Feb. 13, 1994

Notary Public



